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Tab.1 Indicators for goodness- of- fit of the model
x4df GFI AGFI RMSEA SRMR NFI NNFI CFI IFI RFI PNFI PGFI
a3 >0.9 >0.9 <0.06 <0.08 >0.9 >0.9 >0.9 >0.9 >0.9 >0.5 >0.5
WQS(a) 2.37 0.924 0.912 0.062 0.058 0.926 0.932 0.946 0.947 0.859 0.731 0.666
‘WQS(b) 1.42 0.962 0.968 0.028 0.035 0.968 0.976 0.983 0.982 0.934 0.704 0.653
BTS(a) 2.23 0.929 0.918 0.054 0.049 0.934 0.948 0.949 0.955 0.931 0.736 0.682
BTS(b) 1.26 0.968 0.972 0.018 0.030 0.978 0.982 0.985 0.988 0.978 0.725 0.653
XLS(a) 2.69 0.921 0.906 0.065 0.062 0.918 0.926 0.932 0.938 0.846 0.700 0.621
XLS(b) 1.86 0.958 0.962 0.032 0.035 0.965 0.974 0.980 0.981 0.922 0.675 0.612
2
Tab.2 Goodness- of- fit of invariant measurement
df X RVMSEA NNFI CF1
Mwes 114 161.88 0.028 0.976 0.983
Mg 114 143.64 0.018 0.982 0.985
Mixis 114 212.04 0.032 0.974 0.980
M 342 515.76 0.034 0.971 0.974
M 354 526.58 0.037 0.970 0.973
M N 379 549.32 0.036 0.976 0.978
M, N N 386 576.45 0.042 0.973 0.976
M N 392 589.63 0.045 0.968 0.965
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Tab.3 Comparison results of the Mean Structural Model
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TOURISTS’ SATISFACTION STUDY OF LANZHOU CITY

GUO Ling - xia,ZHANG Bo, WANG Ya - min, DAI Sheng - pei, WANG Xing - mei, LI Dan
(Geography and Environment Science College of North-West Normal University , Lanzhou 730070, Gansu, China)

Abstract: The paper constructs the tourists' perception model and applied to the Baitashan, Wuquanshan,
Xinglongshan of Lanzhou city through The Confirmatory Factor Analysis, Measurement Equivalence and Mean
Structure Models. The results show: (D tourists' perception of resources, services and value are significant
correlated with tourists' perception, and tourists' perception positive effect to loyalty. The theory model is proved.
(2)The model has the stability of cross-sample. (3 Wuquanshan has more advantages than Baitashan by comparing
tourist perception in resources, while Xinglongshan has more advantages than Baitashan by comparing tourist
perception in resources, but services and value perception are at a disadvantage. Structural Equation Models,
especially Mean structural Model, are applied to and validated in this study, considers multi-dependent variables
and gets the main factors influenced tourists' santisfaction of each tourism scenic, as well as its shortcomings of
the current development. Furthermore, structural factors of these tourism scenic are compared directly, and the
relative advantages and disadvantages of each scenic spot are found, which is significance for the future
development of them.

Key words: Structural Equation Model ; Mean Structural Model ; tourists’ perception perspective ; tourists’ satis-
faction; Lanzhou city
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